How Can You Prepare a North Bay Commercial
Property for a Faster, Stronger Sale?

The best way to prepare a commercial property for sale is to understand its value, correct the
issues buyers will notice, organize the financial information, and develop a marketing strategy
before going to market. The work you do upfront can reduce delays, strengthen your negotiating
position, and help protect the property’s value.

Whether you are selling an office, retail, industrial, or mixed-use property in the North Bay, the
goal should not simply be to sell quickly. It should be to create a clean, competitive process that
produces the best available combination of price, terms, and certainty of closing.

Here are the steps | recommend owners take before bringing a commercial property to market.

Do You Know What Your Property Is Worth?

The first step is determining a realistic market value. This requires more than applying an
average price per square foot to the building.

A commercial property valuation should consider:

Location and surrounding submarket
Building size and physical condition
Current income and operating expenses
Tenant mix and lease terms

Zoning and permitted uses

Recent comparable sales

Current investor demand
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For an income-producing property, | also review the rent roll, leases, operating history, and
trailing 12-month financial performance. Buyers will examine these items closely, so owners
should understand what the numbers say before the property is offered for sale.

Accurate pricing attracts serious buyers and creates credibility. An unrealistic price can cause a
property to sit on the market, while accepting an offer without first determining the property’s
value can leave substantial money on the table.

Which Repairs Should You Complete Before Selling?

You do not necessarily need to renovate the entire property. The better approach is to identify
the repairs that could affect a buyer’s first impression, inspection, financing, or perception of
risk.

Pay particular attention to:

Roof or plumbing leaks

Signs of water damage

Broken windows and doors

Electrical or lighting problems

Damaged flooring

Worn exterior paint

Deferred maintenance in common areas
Parking-lot or access issues

Small repairs can have an outsized effect. Buyers often view visible maintenance problems as
evidence that larger, undiscovered issues may exist.

Completing practical repairs before marketing the property can also reduce the risk of a buyer
using those items to renegotiate the price during due diligence.

How Much Do Cleaning and Curb Appeal Matter?

Buyers form an opinion about a property before they finish walking through the front door. A
clean, orderly building suggests that it has been maintained responsibly.

Before photography or buyer tours:

Clean floors, windows, entrances, and restrooms
Remove unused furniture and stored materials
Clear clutter from offices and common areas
Improve landscaping and clean sidewalks
Repair visible exterior damage

Confirm that signs and exterior lighting work
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e Clean and organize parking and loading areas

These improvements do not need to be elaborate. The goal is to help buyers see the property
clearly instead of being distracted by issues that are inexpensive to correct.

Should You Stage a Commercial Property?

Staging can be helpful, but it should reflect the property type. Commercial buyers are generally
more interested in functionality than decoration.

In an office or retail property, arranging furniture can demonstrate how efficiently the space can
be used. In an industrial building, clean warehouse areas, organized loading zones, working
lighting, and clear access may be more persuasive than decorative improvements.

If the property is vacant, simple touches such as improved lighting or a basic furniture layout
can help buyers understand the scale and possible uses of the space.

The objective is not to disguise the property. It is to make its function and potential easy to
understand.

Are Your Leases and Financial Records Ready?

A property can look excellent and still lose momentum if the documentation is incomplete.
Before going to market, organize:

Current leases and amendments

Rent rolls

Service and maintenance contracts

Operating statements

Utility and property-tax information

Repair and improvement records

Plans, permits, and environmental reports, when applicable

Clean documentation allows buyers to evaluate the property with confidence. It also helps
identify inconsistencies or missing information before those issues become part of a negotiation.

This preparation is especially important for properties with multiple tenants, upcoming lease
expirations, unusual expense arrangements, or common-area maintenance reconciliations.
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Can Professional Marketing Affect the Sale Price?

Professional photography, video, and online exposure are valuable, but they are only part of the
marketing process. The most important step is placing the property in front of qualified buyers
and giving those buyers a compelling reason to act.

| saw this firsthand when | represented the owner of a 16,000-square-foot light industrial
warehouse in Marin County.

The owner, Leonard P., had received an unsolicited offer. It appeared attractive, but he was
unsure whether the price and terms reflected the property’s actual market value.

| completed a valuation that included a lease audit, income analysis, and comparable-sales
study. Based on the results, Leonard decided to expose the property to the market rather than
accept the original offer.

| then marketed the property through industry subscription services, social media, direct mail,
cold calling, broker relationships, and traditional networking.

Within 15 days, we received competing offers. The property sold for more than $330 per square
foot, closed within 45 days, and earned Leonard an additional $670,000 compared with the
unsolicited offer.

That experience reinforced something | regularly tell owners: one buyer can give you an offer,
but only the market can give you a reliable indication of value.

How Should You Evaluate and Negotiate Offers?

The highest price is not always the strongest offer. Owners should also consider:

The buyer’s financial qualifications
Financing and appraisal contingencies
Due-diligence requirements

Deposit amount and timing

Proposed closing schedule
Requested credits or concessions
Probability that the buyer will perform

A qualified real estate advisor can compare the offers, explain the tradeoffs, and negotiate both
price and terms. The objective is to secure an agreement that is financially strong and has a
realistic path to closing.

Once the property is under contract, consistent communication and careful coordination help
keep inspections, documents, financing, and other deadlines on track.
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The bottom line for North Bay commercial property owners is straightforward: prepare first and
market second. A clean building, reliable information, accurate valuation, and full market
exposure give you more leverage than speed alone.

Are You Considering Selling a North Bay Commercial
Property?

If you own an office, retail, industrial, or mixed-use property in Marin, Sonoma, or Napa County
and are considering a sale, | can help you evaluate its value and identify the steps that may
improve its marketability.

You do not need to be ready to listimmediately. Starting the conversation early gives you time to
prepare the property, organize the documentation, and choose the right selling strategy.

ntact me to di r pr rty and m t the right path forward.
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